
KS4-5 MEDIA STUDIES: BRIDGING UNIT 

Social Media and Globalisation 

 

What does this course require of me? 

From television to cinema, radio to podcasts, social media to blogs and vlogs, and everything in 

between – media studies plays a big part of our every day. And it’s never been so relevant than in 

the internet age, where actors, singers, and personalities can make their own celebrity online using 

their media skills. As technology, creativity, and competition increases, these skills become more in 

demand all over the world. 

The Cambridge Technical in Digital Media course will require you to be inquisitive about all aspects 

of the vast array of media around you from how media organisations are established and how they 

operate to the way in which they communicate their message to their audiences.    

Media studies is more practical than academic, so you will need to be prepared to produce a 

portfolio or speak about your experience with the media. You will need to show curiosity, a natural 

flair with technology, creativity, consistency, patience, and drive 

 

How will this unit help me to prepare for the A level? 

This unit will firstly prepare you for the way in which a Cambridge Technical qualification is taught – 

in units that have very specific success criteria, linked clearly to pass, merit and distinction criteria.  

Secondly, this foundation unit will help you understand a range of key concepts studied at this level 

– from media industries, language and regulation to audiences and meaning. These key concepts 

underpin every unit you will study at KS5.  

Additionally, by completing the activities in this unit you will have covered skills and developed an 

understanding of the impact that social media has on our lives, equipping you with the skills needed 

to gear you up for a fastmoving industry that requires you to change with the times. 

Whether you want to be the brains behind the scenes of film and music, or you want to make a 

difference as a broadcaster or journalist, a qualification in media studies will give you a shot at a 

number of different careers.  

You will use your media skills to investigate and analyse the theory of media studies. You will 

develop professional and social skills as well as the theoretical and technical knowledge and 

understanding needed to underpin these skills. This will allow your creativity and flair to be 

harnessed in the design and production of media products used within the industry.  

You will develop conceptual ideas, and visualise these all the way through the production cycle; from 

planning and pre-production right through to editing, post production and presentation of products. 

You’ll also learn how to analyse target audience requirements, research market demand and bring a 

media concept alive working in line with legal and regulatory requirements, in a safe and effective 

way, protecting yourself and those that you’re working with from injury or harm. 

The unit is split into 3 LOs or learning objectives and each LO has a range of tasks. It might be a 

good idea to create a media blog or webpage where you can upload your work so it is ready to 

share with your teacher in September 



Social Media and Globalisation (Unit 6)  

As already mentioned. This CTECH course is organised into units – two of the units you will study are 

compulsory exam units but the rest are ‘coursework’ style. The units that the media CTECH covers 

are: 

- Media products and audiences 

- Pre-production and planning 

- Creating a media product 

- Advertising media 

- Planning and delivering a pitch for a media product 

- Scriptwriting for the media 

- Social media and globalisation (foundation unit – could be used in final grades)  

This foundation unit – Social Media and Globalisation – is one of the optional units and is assessed 

by an end of unit exam. This isn’t compulsory but could be used to boost your final grade should 

you choose to take the exam instead of one of the coursework units. By completing this 

foundation unit, you will not only give yourself a head start with the skills and understanding 

needed for the compulsory units, but you will also give yourself the opportunity to achieve a 

higher grade if you choose to take the unit 6 external exam.  

LO1 Understand how online and social media products are used 

As part of this unit, you will be thinking about how and why individuals and media professionals use 

social media technologies and apps.  

Task 1: pick three social media apps that you use. Using the headings in the table below, make 

DETAILED NOTES about the frequency of use and why you use the app 

Social media app How often I use the app (and 
how long for) 

Why do I use the app 

 
 
 
 

  

 
 
 
 

  

 
 
 
 

  

Extension: consider how and why other people might use these apps – especially if they are perhaps 

significantly older than you or own a business.  

Resources to help that look at online music distribution can be used, such as: 

http://www.musicradar.com/tuition/guitars/how-to-promote-your-band-online-605318. 

Resources to help with this are tool links/advanced search settings on social media channels, such 

as: https://twitter.com/search-advanced?lang=en. 

Resources could include effective research techniques on social media: 

http://computer.howstuffworks.com/internet/social-networking/information/5-tips-for-using-

twitter. htm. 

https://twitter.com/search-advanced?lang=en


Development of online technologies: 

The development of online technologies is broadly split in three periods:  

Web 1.0, Web 2.0 and Web 3.0 

Task 2: research key developments in each of the periods stated above. For each period, ensure your 

research includes the key terms outlined below.  

Web 1.0: Sir Tim Berners-Lee, 1991, the web, non-programmers, 1995, commercialised, private 

sector business, hypertext, 2000, websites, broadband, download 

Web 2.0: Tim O’Reilly and Dale Dougherty, 2004, audience participation, collaboration, phase 2, 

David Gauntlet, prosumer, media producers, large media conglomerates, ‘media gods’,  

Web 3.0: John Markoff, 2006, connected, user preferences, semantic web, metadata, web searches, 

personalise material, user generated content. 

Extension: begin a glossary of new terms that you have come across during this task. You will need 

to use this glossary throughout the whole CTECH course. Be prepared to add to it as we go.  

Task 3: Uses of social media 

There are 5 popular social media channels that you will probably have used; Facebook, Twitter, 

Instagram, YouTube, and SoundCloud.  

Create a detailed fact file for EACH social media channel listed above. This can be presented as a 

powerpoint, information leaflet, video presentation, a web page or (if you want to be boring!) a 

word document but whichever one you choose you should include screenshots and images. Make 

sure you explain how and when each channel was established, key developments, what makes them 

unique and how they appeal to and reach their audiences. You should also include five benefits each 

channel offers the user.  

Task 4: read the following information and write your response to the question – What benefits did 

the use of social media have in terms of keeping the target audience engaged with the narrative and 

characters of ‘The Hunger Games’?  

 

 

 

 

 

  



 

Extension: you could complete further research about the ways in which film advertising uses social 

media – if you took GCSE media studies, you will have covered some of this when studying Spectre 

for component 2.  

Task 5: this is an extended task and should take you 2-3 hours to complete in adequate detail.  

a. Investigate the functions of a lesser known social media channels (such as Vine, Tumblr, 

Flickr) based on the main ways that they are able to distribute content to audiences.  

b. Pick a film or television programme and create a presentation on the ways you believe 

the functions of each could aid the marketing of the tv programme or film you have 

chosen.  

c. Make your ideas as creative as possible, using the case scenario on ‘The Hunger Games’ 

as an example.  

Task 6: creative task Using Vine videos  

This is a more practical task that will allow you to engage with the core concepts of LO1. Twitter 

incorporates the use of 6.5-second Vine videos to add an extra dimension to promotional and 

personal Tweets.  

This article discusses the history of the service: https://blog.twitter.com/2013/vine-a-new-way-to-

share-video. 

This link http://www.socialmediaexaminer.com/vinevideos-10-brand-examples  demonstrates how 

the service can be used for different purposes. 

Create three 6.5-second Vine teaser adverts and accompanying Twitter 140-character content for a 

new headphone company called ‘Lazer’ that is aimed at 16–24 year olds passionate about music. 

Make sure you storyboard and plan the three videos; any content should be justified. 

You could film the content using mobile phones. You should then edit the video using basic editing 

apps for use on tablets and mobiles (see: http://www.stuff.tv/features/six-best-video-editingapps)   

http://www.socialmediaexaminer.com/vinevideos-10-brand-examples


LO1 KNOWLEDGE ROUNDUP:  

• Can you confidently outline the main developments in online social technologies? 

• Can you link these changing technologies to way in which they affect their audiences? 

• Can you confidently compare they ways in which products and technologies are used by 

individuals and media industries?  

• Can you list several different social media products and explain what each one offers 

their audiences?  

• Can you confidently offer case studies of media products successfully using online social 

media platforms?  

• Are you confident in your knowledge and understanding of a wide range of online social 

medias? (YouTube, Twitter, Facebook, Instagram, Vine, Tumblr, blogging, Pinterest, 

LinkedIn, SoundCloud, Spotify)?  

 

Extension: start your own media blog. You could log your media learning journey, include examples 

of your own photography, previous media work (especially your component 3 work), offer your 

personal reviews of different social media platforms. 

Watch this video about globalisation:   https://www.youtube.com/watch?v=BVyzvwVBuFw 

Eye Magazine’s article Advertising and the globalisation of aspiration will help you to understand the 

global reach of western advertising. http://www.eyemagazine.com/feature/article/advertising-and-

the-globalisation-of-aspiration 

 

LO2: Understand the impact of social media globalisation on media audiences and producers  

Key Terms: find the definitions for the following media terms 

Global Village 

 

Web utopians 

 

 

 

Open Source 

 

 

eSports 

 

 

Electronic agora 

 

https://www.youtube.com/watch?v=BVyzvwVBuFw
http://www.eyemagazine.com/feature/article/advertising-and-the-globalisation-of-aspiration
http://www.eyemagazine.com/feature/article/advertising-and-the-globalisation-of-aspiration


 

Task 1: Choose a local business of your choice. Pick three social media channels. Create a mind map, 

outlining the benefits that each channel might have on the business.  

 

Task 2: read the following article, which is based on how SoundCloud has changed production and 

distribution within the music industry:  

http://gizmodo.com/how-soundcloud-changed-music-forever-1588811594 

Give three ways that the article suggests SoundCloud has benefited music producers. 

 

 

 

 

 

 

 

The negative impacts and disadvantages of social media and globalisation 

 

Online stalking and trolling are increasingly becoming a problem in society owing to the proliferation 

of online and social media networking channels. One of the key problems faced by both users and 

professionals is how to keep themselves safe and their information private.  

 

Task 3: Below is a list of four of the main negative impacts on users and businesses. For each one, 

give a definition and an explanation of the impact it has on the user. The first one has been done for 

you as an example.  

 

a. Cyber-bullying 

The immediacy provided by social media is available to predators as well as friends. In particular, 

children are vulnerable to the practice of cyberbullying where the perpetrators anonymously - or 

even posing as people their victims trust – terrorise individuals in front of their peers. Cyber-bullying 

has spread wide among young people with 42% reporting that they have been victims, according to 

a 2010 CBS News report.  

 

b. Loss of Privacy 

 

c. Decreased productivity 

 

d. A false sense of connection (looking up Maslow’s hierarchy of needs will help you here).  

 

Negative publicity 

While the ‘Hunger Games’ social media campaign that you explored in LO1 was creative and 

engaging, sometimes businesses end up using social media in ways that can cause harm to the brand 

or image. There is also the possibility that the public might parody campaigns or make political 

statements about a brand by creating sarcastic memes. There were many, for example, that mocked 

the comedian Russell Brand as a celebrity entity, and companies such as Mastercard and UGG have 

also been targeted by material that has gone viral.  

http://gizmodo.com/how-soundcloud-changed-music-forever-1588811594


Aside from cyber-bullying concerns, moral panics have also arisen in terms of the impact that social 

media has had on the proliferation of celebrity-driven content and representations of women in 

particular. On Instagram, for example, there are heavily edited images of female celebrities that 

have caused concern amongst parents and educationalists, owing to sexualised and often graphic 

images that are available to young girls who arguably see such people as role models.  

Task 4: Complete an online search for ‘the most popular celebrities on Instagram’.  

a. Look at the list and choose one celebrity 

b. Access this celebrity on Instagram 

c. Analyse the content of at least three images 

d. Feedback on whether you feel the content is appropriate or inappropriate for young people.  

Do consider if the images have been chosen for a particular reason.  

Research the definition of Stanley Cohen’s (1972) moral panic and linking back to the context and 

examples used that were central to his theory (mods and rockers, press). 

What media might be associated with moral panics in society? Can you find any examples? Add 

them to your learning blog.  This link might help you https://whatculture.com/gaming/10-

controversial-video-games-that-caused-major-moral-panic 

The following Spiked online article that critiques contemporary moral panics over Twitter:  

https://www.spiked-online.com/2013/08/06/the-hysteria-over-trolls-is-a-classic-moral-panic/ 

Extension: write a speech arguing either that moral panics over social media use are justified, having 

researched at least three articles to support their case or your speech should dismiss the moral 

panics concerning the use of social media, having researched at least three articles to support your 

case. 

Task 5: Another concern about the rapid and instant nature of social media use is the extent to 

which globalisation has led to an increase in imperialism with Western content and ideals instantly 

transmitted to the other side of the world. Research the Disney company and their expansion. Find 

out what companies come under the Disney umbrella (there are some very interesting infographics 

available). Can you find and summarise any articles that discuss the pros and cons of such a large 

conglomerate? Attach links and add your summary to your learning log.  

Legal considerations and regulation 

You have already considered the negative impact on individuals caused by practices such as 

cyberbullying. While there is no standard regulation, or indeed a regulatory body to monitor social 

media channels and their content, it is clear that private businesses cannot break statutory rules of 

the Data Protection Act, Media producers cannot for example, publish their clients’ personal details 

without written permission.  

It’s important that you consider and understand the ethical issues concerning the use of social media 

as individuals and in professional and work-based contexts. 

Read the following summary: https://smallbusiness.chron.com/negative-effect-social-media-society-

individuals-27617.html 

 

 

https://whatculture.com/gaming/10-controversial-video-games-that-caused-major-moral-panic
https://whatculture.com/gaming/10-controversial-video-games-that-caused-major-moral-panic
https://www.spiked-online.com/2013/08/06/the-hysteria-over-trolls-is-a-classic-moral-panic/
https://smallbusiness.chron.com/negative-effect-social-media-society-individuals-27617.html
https://smallbusiness.chron.com/negative-effect-social-media-society-individuals-27617.html


Task 6: complete a table which highlights the impact of each of these issues raised in the article on 

individuals in both private and professional contexts.  

Extension: create a leaflet explaining the dos and don’ts of using social media at work. Read the 

following articles and look at the risks and how to protect themselves as employees. 

http://www.acas.org.uk/index.aspx?articleid=3375  

http://thenextweb.com/socialforbusiness/2014/10/07/social-media-at-work/ 

Regulating Social Media  

Read the three articles below.  

A)  In February 2012, Ryan Giggs conceded that his press injunction about an element of his private 

life was unenforceable after he was exposed by Twitter users: 

http://www.bbc.co.uk/news/uk17114875   

B)  In October 2012, two Twitter users were prosecuted for naming the girl in the Ched Evans case: 

http://www.bbc.co.uk/news/uk-wales-19878428 

C)  In October 2014 Chloe Madeley received rape threats on Twitter after her mother commented on 

the Ched Evans case: http://www.bbc.co.uk/newsbeat/29648755  

Task 7: create a mind map for each that includes the name of the article, a quote from the article 

and a summary in 50 words of what the article is suggesting about how Twitter has been used. 

Now answer the following questions: 

A) 1.  Do you think that celebrities should be able to take out press injunctions, or does the 

information belong in the public domain?  2.  Should the ban on naming those who have taken out 

press injunctions apply to Twitter users?  

B) Do you agree that the offenders naming the girl in the Ched Evans case should have been 

prosecuted, or should users have free speech to comment on publicised and high-profile crime? 

C) 1.  Do you think Judy Finnegan (Chloe Madeley’s mother) had the right to express her opinion on 

national TV without the threat of internet bullying? 2.  As a global institution and platform which has 

an audience of 400 million users, is Twitter doing enough to stop online bullying and ‘trolling’, as 

evidenced by the Chloe Madeley case? 

 

LO 3 Understand how global industries use social media  

It is important to know that crowdsourcing is an extremely important way in which global industries 

attract personnel to projects and that many of these projects, such as Wikipedia, are extremely 

famous and successful. 

Read this article http://crowdsourcingweek.com/top-crowdsourcing-experts-uk/, that charts the 

success of contemporary brands that have used crowdsourcing. 

Task 1: choose one expert and investigate what they have done and the social media that they have 

used to reach out to potential staff, volunteers or collaborators and how they have used social 

media channels to reach out to audiences.  

Investigating Sheffield Soup 

http://www.acas.org.uk/index.aspx?articleid=3375
http://thenextweb.com/socialforbusiness/2014/10/07/social-media-at-work/
http://www.bbc.co.uk/news/uk17114875
http://www.bbc.co.uk/news/uk-wales-19878428
http://www.bbc.co.uk/newsbeat/29648755
http://crowdsourcingweek.com/top-crowdsourcing-experts-uk/


Social media can also be used to effect positive changes in society. A case study is Sheffield Soup, 

whereby social media have been used to promote a crowdfunded project that in some way helps the 

wider community. 

Read  following BBC News link: https://www.bbc.co.uk/news/magazine-34346226 

Task 2:  answer the following questions:  

a. What is Sheffield Soup and what wider initiative is it part of?  

b. What social media channels has Sheffield Soup used to promote its activity?  

c. .  How has Sheffield Soup’s use of social media channels contributed to creating 

awareness about the project?  

d. How has Sheffield Soup used social media as part of a wider, holistic traditional 

campaign?  

Investigating project management tools 

Part of LO3 is understanding project management tools. The following list introduces you to the 

different services available to aid the management of online and collaborative projects:  

https://1stwebdesigner.com/online-project-management-tools/ 

You should become familiar with the different tools, as many will be used in professional and 

industry contexts. The resource above gives a bullet list of what each specific tool can offer. 

Task 3: pick at least two and give a summary of their uses. The resources that are classified as 

subscription-based tools still have a bullet list of key uses and can therefore still be researched – but 

do not subscribe and pay for them!  

Extension: imagine you are promoting a new band or launching a new book. Create a mind map with 

headings of ‘Contacts’, ‘Analysing Audiences’, ‘Content’, and describe how at least one of the project 

management tools on the list would allow you to keep in touch with collaborative partners, 

stakeholders and audience members.  

Extension – Memes!  

Social  media campaigns often feature memes as part of targeted marketing campaigns. 

Examples of these can be found at the following websites:  

http://www.memes.com/ 

 http://www.businessnewsdaily.com/7431-memes-social-marketing.html 

 http://sparksheet.com/the-best-examples-of-meme-marketing/ 

As a practical task, pick one brand/product of your choice and create a meme based on the 

company/brand ethos in order to reach an audience using http://memegenerator.net/ 

You should justify your reasons and explain why the meme would appeal to an audience and 

promote the brand. You should also explain how you would distribute their meme using social media 

channels and give justification. 

LO4 know how to plan and manage a social media campaign 

It is important that you understand the objectives of a social media campaign before you embark on 

planning one. 

https://www.bbc.co.uk/news/magazine-34346226
https://1stwebdesigner.com/online-project-management-tools/
http://www.memes.com/
http://www.businessnewsdaily.com/7431-memes-social-marketing.html
http://sparksheet.com/the-best-examples-of-meme-marketing/
http://memegenerator.net/


Task 1: With reference to high-profile social media campaigns that can be found at 

https://www.salesforce.com/blog/2019/07/best-social-media-campaigns.html 

research one of the products/brands on the list (this includes etsy, MTV etc). 

Task 2: create a mind map identifying what channels were used, frequency of distribution and 

content to promote the product/brand. Think about three main objectives/goals of the campaign 

and assess why you think the social media campaign was successful. Target audience should be 

referenced and a consideration of supporting advertising should be given. 

 

Analysing retweets  

It is important when planning a social media campaign to understand how a particular channel 

works in conjunction with another, possibly more traditional, marketing technique. 

Task 3:  analyse Twitter data, tutors could ask learners to pick three celebrities’ Twitter accounts 

(e.g. Harry Styles, Kim Kardashian, Kanye West). Analyse what each individual is Tweeting about and 

group the Tweets into 1. Personal, 2. Promotion of a product, 3. Political and Social Commentary. 

You should then count the number of Retweets of one of the Tweets made in each category by each 

celebrity. Compare the results against less high-profile celebrities (e.g. Rod Stewart, Eamonn 

Holmes, Lorraine Kelly). Look at why the Tweets by the more popular celebrities are Retweeted 

more often by fans. Consider an interesting way to present this information and add it to your 

learning log.  

Jobs in social media  

You need to be aware of the different job roles involved in creating a social media campaign. 

Task 4:  investigate social media job roles by accessing digital marketing  recruitment websites, such 

as http://www.thecandidate.co.uk/latest-digital-marketing-jobs/socialmedia-jobs/.  Create a mind 

map that outlines what each role entails.  

Task 5 Case Study: choose a new film or video game release and create a report detailing what each 

person in a digital marketing team might do/create in the run-up to the release of the case study 

product. You can use examples from real social media campaigns (e.g. recent film and video game/ 

franchise releases). 

Why social media campaigns fail 

You also need to be able to evaluate why social media campaigns fail, in order to think carefully 

about campaign choices. 

There are many examples of bad social media campaigns and these were mainly because the 

content language was inappropriate or offensive to the audience. On other occasions timing and 

milestones for content release had been misjudged. These are examples:  

http://www.clickz.com/clickz/news/2386487/10-worst-social-media-fails-of-2014 

 https://econsultancy.com/blog/65020-19-horrific-social-media-fails-from-the-first-half-of-2014/ 

Task 6: pick one example and explain why you believe the social media channel did harm to either a 

brand or an individual. 

Extension: what could the company post in terms of content to rectify the harm done. 

  

https://www.salesforce.com/blog/2019/07/best-social-media-campaigns.html
http://www.thecandidate.co.uk/latest-digital-marketing-jobs/socialmedia-jobs/
http://www.clickz.com/clickz/news/2386487/10-worst-social-media-fails-of-2014
https://econsultancy.com/blog/65020-19-horrific-social-media-fails-from-the-first-half-of-2014/


Hopefully you have enjoyed the research tasks given in this booklet. An exceptional media 

student is one who is inquisitive and interested in the way the media seeps into our 

everyday lives and the effect it has on the audience. The Cambridge Technical in Digital 

Media needs learners who can use their research and learning to create their own media 

products.  

I would very much encourage you to look carefully at your own social media usage and 

consider how and why you use it. If there are some media channels mentioned in this 

booklet that you haven’t used, then do make sure you become acquainted with them.  

 

You will be expected to provide an online or hard copy portfolio of the work you have 

completed.  

 

Below is a link to further reading and a glossary of key terms.  

https://www.ocr.org.uk/Images/285078-social-media-and-globalisation.pdf 

https://www.ocr.org.uk/Images/285084-social-media-and-globalisation.pdf 

https://www.ocr.org.uk/Images/579484-guide-to-research.pdf 

 

https://www.ocr.org.uk/Images/285078-social-media-and-globalisation.pdf
https://www.ocr.org.uk/Images/285084-social-media-and-globalisation.pdf
https://www.ocr.org.uk/Images/579484-guide-to-research.pdf

