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Media Studies GCSE Rationale 

 
The media plays a central role in contemporary society and culture. They shape our perceptions of the world 
through the representations, viewpoints and messages they offer. The media have real relevance and importance in 
our lives today, providing us with ways to communicate with forms of cultural expression and the ability to 
participate in key aspects of society. The economic importance of the media is also unquestionable. Media industries 
employ large numbers of people worldwide and operate as commercial industries on a global scale. The global 
nature of the contemporary media, coupled with ongoing technological developments and more opportunities to 
interact with the media, suggest that their centrality in contemporary life can only increase. 
 
GCSE Media Studies at Haslingden High School provides students with the opportunity to develop knowledge and 
understanding of the key issues and the ability to debate important questions about the media. It introduces them 
to a theoretical framework for analysing the media, which also underpins study of the media at KS5. Whilst students 
predominantly focus on the contemporary media, this is contextualised and enhanced through the exploration of 
significant products from different historical periods. Through studying both established and evolving media forms, 
students will gain a real awareness of the role of the media in society and culture. Students will draw on their 
existing experience of the media, but will also extend their appreciation and critical understanding through the study 
of products with which they may be less familiar, including products for different audiences.  
 
Students will learn about the fundamental relationship between theoretical understanding and practical work, 
providing them with exciting opportunities to develop media production skills, applying and developing their 
knowledge and understanding of media language and representation in relation to media forms and products, and 
become creators of meaning themselves.  
 
 

 National Curriculum Aims  
 

GCSE media studies must offer a broad, coherent and rigorous course of study, which will prepare students to make 
informed decisions about further study and progression to AS and A level or employment. 
 
GCSE media studies must enable students to: 

• demonstrate skills of enquiry, critical thinking, decision-making and analysis 

• acquire knowledge and understanding of a range of important media issues 

• develop appreciation and critical understanding of the media and their role both historically and currently in 
society, culture and politics 

• understand and apply specialist subject-specific terminology to analyse and compare media products and 
the contexts in which they are produced and consumed in order to make informed arguments, reach 
substantiated judgements and draw conclusions about media issues 

• appreciate how theoretical understanding supports practice and practice supports theoretical understanding 

• develop practical skills by providing opportunities for creative media production 
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YEAR 9 Content Skills  Rationale / Link to 
Specification  

Autumn 
Term 1 

What is the Media? 
Understanding what is 
media: scope of media 
industries; 
Examples of media 
organisations: film, TV, 
radio, newspapers, 
magazines, games, social 
media; 
Differences between 
traditional media and digital 
media; 
Fundamentals of media 
studies, key terms concepts 
and terminology; 
      
Media Terminology: 
Signs and symbols; 
Connotations and 
denotations across a range 
of media texts; 
Production: adverts with 
hidden meanings 

Apply specialist subject-
specific terminology 
appropriately. 
 
Apply knowledge and 
understanding of media 
language and 
representation to a media 
production 
 
Analyse how meaning is 
created 
      

As students haven’t studied 
media explicitly in KS3 it is 
important to provide an 
introductory topic, 
developing knowledge of 
key terminology and the 
four key concepts. 
 
The foundation year has 
been designed to cover the 
four key concepts (LIAR) 
whilst ensuring content 
covered to teach these 
concepts is different to the 
GCSE spec content.  
 
      

Autumn 
Term 2 

Media Language 
Technical codes: 
Camera angles and camera 
movements 
Applying camera angles and 
movements to media texts 
using media terminology 
 
Sound and lighting: 
Diegetic and non-diegetic 
sounds 
Types of lighting 
 
Genre: 
Meaning and examples from 
film, TV and print; how 
genre makes use of specific 
technical codes 
Production: movie posters, 
referencing genre 
conventions 
 

Analyse how media 
products construct and 
communicate meaning and 
generate intended 
interpretations and 
responses 
 
Respond through discursive 
writing to show knowledge 
and understanding of media 
issues 
 
Apply specialist subject-
specific terminology 
appropriately. 
 
Apply knowledge and 
understanding of media 
language and 
representation to a media 
production 
 

The first key concept to be 
covered is Media Language 
which will help to build 
students’ analytical skills 
and is the first skill we need 
to assess – it has therefore 
been timed for Autumn 2 to 
ensure this can be assessed 
in Block A. We can then 
track students’ progress 
with all subsequent 
assessment blocks and in 
lessons.  
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Spring 
Term 1 

Industry – Disney Unit 
Conglomerates 
Regulation 
Censorship 

Identify the nature of media 
production, including by 
large organisations, who 
own the products they 
produce, and by individuals 
and groups 
Assess the impact of 
production processes, 
personnel and technologies 
on the final product 
 
Compare similarities and 
differences between media 
products in terms of when 
and where they are 
produced 
 
Explain the effect of 
ownership and control of 
media organisations, 
including conglomerate 
ownership, 
diversification and vertical 
integration 
 

Introducing students to a 
more ‘rigid’ knowledge 
based key concept through 
a focus on Disney will 
enable students to 
understand the ‘business’ 
side of media and can lead 
into discussion of wider 
issues such as censorship 
and regulation.  
 
This also flows naturally 
towards the key concept of 
‘Audience’ which is covered 
in the following term.  

Spring 
Term 2 

Audience: 
Introduction to audience 
segmentation and 
demographics; Blumler and 
Katz 
 
Representation: 
Representation theory 
(Dyer, Mulvey, Belle Hooks) 
 

Demonstrate skills of 
enquiry, critical thinking and 
analysis 
Assess how and why media 
products are aimed at a 
range of audiences, from 
small, specialised audiences 
to large, mass audiences 
 
Explain the ways in which 
media organisations target 
audiences through 
marketing, including an 
understanding of the 
assumptions organisations 
make about their target 
audience(s) 
 
Discuss the ways in which 
audiences may interpret the 
same media products very 
differently and how these 
differences may reflect both 
social and individual 
differences 

Students will need to cover 
the final two concepts 
before going on to develop 
their practical media 
application skills in the 
summer term.  
 
The key concept of 
Audience can be effortlessly 
introduced following the 
Industry unit.  
 
Students will be required to 
have a clear understanding 
of the way audiences impact 
on the production of a 
media product and the 
relationship between 
audience and producer in 
order to create their own 
appropriate media product.  
 
This applies to 
representation too – it is 
imperative that students can 
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Understand theoretical 
perspectives on audiences, 
including active and passive 
audiences; audience 
response and audience 
interpretation 
 
Apply Blumler and Katz's 
Uses and Gratification 
Theory 
 
 
 

consider the way 
groups/issues are 
represented in the media in 
order to encourage them to 
challenge these 
representations in their own 
productions and within their 
analysis of media texts.  

Summer 
Term 1 

Genre Study and practical 
skills –  
Study a TV genre, applying 
all key concepts studied 
already to analyse a TV 
genre (different to those 
stipulated in the Eduqas 
Spec). 

Investigating and comparing  
 
Analyse and compare how 
media products construct 
and communicate meaning 
and generate intended 
interpretations and 
responses 
 
 

Builds on knowledge of the 
four media key concepts 
already developed since the 
beginning of Year 9 and 
serves as an investigative 
project that will provide a 
base for them to produce 
their own media text.  

Summer 
Term 2 

Practical Project -  
Plan and create media 
product(s) according to a 
brief, fitting a specified 
genre.  
      

Planning 
Storyboarding 
Research 
Analysis 
Pitching 
Photography 
Filming 
Production 
Editing 
ICT skills 
Reviewing 
Redrafting 
Evaluating 
 
AO1 
Demonstrate knowledge 
and understanding of: 

● the theoretical 
framework of media 

● contexts of media 
and their influence 
on media products 
and processes. 

AO2 
Analyse media products 
using the theoretical 

This has been scheduled for 
teaching after the Block C 
exam week in order to keep 
students’ enthusiasm for the 
subject but also to develop 
their production skills and 
ICT ability ready for the NEA 
project at the end of Year 
10.  
 
Students will learn about 
the fundamental 
relationship between 
theoretical understanding 
and practical work, 
providing them with exciting 
opportunities to develop 
media production skills, 
applying and developing 
their knowledge and 
understanding of media 
language and 
representation in relation to 
media forms and products, 
and become creators of 
meaning themselves. 
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framework of media, 
including in relation to their 
contexts, to make 
judgements and draw 
conclusions. 
 
AO3 
Create media products for 
an intended audience, by 
applying knowledge and 
understanding of the 
theoretical framework of 
media to communicate 
meaning. 
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YEAR 10 Content Skills  Rationale / Link to Specification  

Autumn 
Term 1 

C1A  
Advertising and Marketing 
– This Girl Can, Quality 
Street, Bond posters 
 
Representation 
Language 
Historical context 

Demonstrate skills of enquiry, 
critical thinking and analysis 
 
Analyse and compare how 
media products construct and 
communicate meaning and 
generate intended 
interpretations and responses 
 
      

An engaging way to pique 
students’ interest and introduce 
them to the product booklet. C1 
is 40% of the overall course 
grades and therefore needs a 
solid foundation.  
 
Comparing contemporary and 
historical texts enables students 
to  develop appreciation and 
critical understanding of the 
media and their role both 
historically and currently in 
society, culture and politics 

Autumn 
Term 2 

C1B Bond film industry 
and marketing.  
 
C1A Magazines:  
GQ and Pride. 
Ethnicity, gender. 
 
Representation 
Audience  
Language 
Industry 
 
Block A – C1A paper on 
adverts  

Apply specialist subject-
specific terminology 
appropriately. 
 
Analyse and compare media 
products and the contexts in 
which they are produced and 
consumed in order to make 
informed arguments, reach 
substantiated judgements and 
draw conclusions about media 
issues 

Teaching the Bond marketing 
content from section B means 
that students can see the 
relationship between media 
products.  
 
The economic importance of the 
media is also unquestionable. 
Students will understand how 
media industries operate as 
commercial industries on a global 
scale. 
 
      
 
 

Spring 
Term 1 

C1A and C1B 
Newspapers and news 
websites 
 
Representation 
Audience 
Industry 
Language 

Understand and apply 
specialist subject-specific 
terminology to analyse and 
compare media products and 
the contexts in which they are 
produced and consumed in 
order to make informed 
arguments 
Reach substantiated 
judgements and draw 
conclusions about media 
issues 

Continuing to teach the content 
heavy component 1 in Year 10 
offers opportunity to ensure all 
key concepts are covered.  
 
The global nature of the 
contemporary media, coupled 
with ongoing technological 
developments and more 
opportunities to interact with the 
media, suggest that their 
centrality in contemporary life 
can only increase. This is 
therefore a key issue for students 
to understand in their study of 
the media around them.  
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Spring 
Term 2 

C1B Computer Games – 
Fortnite 
 
Industry 
Audience 
 
Block B Component 1a 
and B newspapers 

Evaluate the nature of media 
production, including by large 
organisations, who own the 
products they produce, and by 
individuals and groups 
 
Assess the impact of 
production processes, 
personnel and technologies on 
the final product, including 
similarities and differences 
between media products in 
terms of when and where they 
are produced 
 
Explain the effect of ownership 
and control of media 
organisations, including 
conglomerate ownership, 
diversification and vertical 
integration 
 
Evaluate the impact of the 
increasingly convergent nature 
of media industries across 
different platforms and 
different national settings 
 
Understand the importance of 
different funding models, 
including government funded, 
not-for-profit and commercial 
models 

Students should have knowledge 
and understanding of Fortnite as 
a contemporary online game in 
terms of the relevant video 
games industry and audience 
issues it illustrates consider 
selected key pages from the 
Fortnite website, including the 
homepage and at least two other 
pages chosen in order to illustrate 
industry and audience issues. 
 
Students will be encouraged to 
investigate Fortnite as a 
considered product and is more 
than a game. Students will be 
given the opportunity to discuss 
the effects debate, censorship 
and regulation, encouraging them 
to develop their own views on 
the way media is regulated or 
even, whether it should be.  

Summer 
Term 1 

Preparation for NEA briefs 
To be confirmed by exam 
board 
 
 

Planning 
Storyboarding 
Research 
Analysis 
Pitching 
Photography 
 
 
AO1 
Demonstrate knowledge and 
understanding of: 

● the theoretical 
framework of media 

● contexts of media and 
their influence on 
media products and 
processes. 

The NEA briefs are published by 
the exam board in Spring so this 
can’t be done sooner. Students 
also need previous knowledge to 
be able to produce products that 
fit purpose, genre and audience.  
 
Students will learn about the 
fundamental relationship 
between theoretical 
understanding and practical 
work, providing them with 
exciting opportunities to develop 
media production skills, applying 
and developing their knowledge 
and understanding of media 
language and representation in 
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YEAR 11 Content Skills  Rationale / Link to Specification 

Autumn 
Term 1 

C2A 
TV Genre (Crime Drama) 
 
Luther and The Sweeney 
 
Representation 
Language 

Analysis 
Investigation 
 
Analysis of extracts 
 
Exploration of relevant 
contexts and the ways in 
which the media re-present 
(rather than simply present) 
the world, and construct 
versions of reality 
 
Explain the choices media 

Studying the AV topic at the start 
of Year 11 will provide a fresh 
approach to media content and 
inspire students following focus 
on the product booklet in Y10. 
Chosen genre is Crime Drama as 
this has proven more popular 
having taught both genres 
specified by the exam board over 
the past two years.  
 
Also, Luther is a 15 certificate and 
therefore more age appropriate 

AO2 
Analyse media products using 
the theoretical framework of 
media, including in relation to 
their contexts, to make 
judgements and draw 
conclusions. 

relation to media forms and 
products, and become creators of 
meaning themselves 

Summer 
Term 2 

Create NEA brief 
 
 
Block C – whole C1 paper 

Filming, 
Production, 
Editing, 
ICT skills 
Reviewing 
Redrafting 
Evaluating 
 
AO3 
Create media products for an 
intended audience, by 
applying knowledge and 
understanding of the 
theoretical framework of 
media to communicate 
meaning. 
 

NEA projects are much like 
independent projects and are led 
by individuals who will be at 
different stages at different times 
in the lesson. The summer term 
of Year 10 is ideal for this topic as 
it offers students more 
opportunities to create their own 
photography or production 
materials.  
 
Students will learn about the 
fundamental relationship 
between theoretical 
understanding and practical 
work, providing them with 
exciting opportunities to develop 
media production skills, applying 
and developing their knowledge 
and understanding of media 
language and representation in 
relation to media forms and 
products, and become creators of 
meaning themselves 
 
Evidence that block assessments 
are assessing the students’ 
developing skills and knowledge.  
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producers make about 
how to represent particular 
events, social groups and ideas 
 
Explain the ways aspects of 
reality may be represented 
differently depending on the 
purposes of the producers 

to be taught in Y11 

Autumn 
Term 2 

Industry issues related to 
key products for C2A and 
comparison of historical 
and contemporary texts.  
 
Radio – The Archers 
Audience,  radio industry 
and regulation 
 
Block A C2A paper 

Explain the effect of ownership 
and control of media 
organisations, including 
conglomerate ownership, 
diversification and vertical 
integration 
 
Evaluate the impact of the 
increasingly convergent nature 
of media industries across 
different platforms and 
different national settings 
 
Discuss the importance of 
different funding models, 
including government funded, 
not-for-profit and commercial 
models 
 
Assess how the media operate 
as commercial industries on a 
global scale and reach both 
large and specialised 
audiences 
 
Understand the functions and 
types of regulation of the 
media 
 
Debate the challenges for 
media regulation presented by 
'new' digital technologies 

The Archers has been assigned to 
this term along with the study of 
industry issues related to the C2A 
products in order to cover 
industry and regulation issues 
across both exam papers but also 
across a range of media and 
products, thus enabling students 
to be able to apply their 
knowledge and understanding of 
the issue of regulation as a skill 
rather than a topic based 
knowledge.  
 
This can be approached by 
teaching the industry issues first 
and foremost and then applying 
them to the exam topics.  
 

Spring 
Term 1 

C2B Music video 
 
Katy Perry 
Bruno Mars 
TLC Waterfalls 
 
 

Comparison of contemporary 
and historical texts, 
 
Explain the different functions 
and uses of stereotypes, 
including an understanding of 
how stereotypes become 
established, how they may 
vary over time, and how 
stereotypes enable audiences 

Previous learning means that 
students have developed skills to 
analyse media language and 
analyse representation. They can 
now apply these skills to the 
music video topic. This will then 
lead efficiently towards the music 
website topic where knowledge 
and understanding of industry 
and audience issues will be 
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to interpret 
media quickly 
 
Debate how and why 
particular social groups may 
be under-represented or 
misrepresented 
 
Interpret how representations 
convey particular viewpoints, 
messages, values and beliefs, 
which may be reinforced 
across a wide 
range of media products 
 
Analyse the social, cultural and 
political significance 
of particular representations in 
terms of the themes and 
issues that they address 

applied 

Spring 
Term 2 

C2B Music Websites 
 
Katy Perry 
Bruno Mars 
 
 
Block B  - full C1 paper (90 
mins) and C2a paper (50 
mins) 
 

Explain the factors affecting 
audience interpretations of 
representations, including 
their own experiences and 
beliefs 
 
Apply theoretical perspectives 
on representation, including 
processes of selection, 
construction and mediation 
 
Apply theoretical perspectives 
on gender and representation, 
including feminist approaches 

The music website topic follows 
the music video topic.  
 
At this point, students will be able 
to start applying theoretical 
perspectives with more 
sophistication and enables the 
teacher to further develop 
analytical written responses.  

Summer 
Term 1 

Revision of all key 
concepts and a return to 
the product booklet for C1 
 
Exam skills. 
 
 

Analyse how media products 
construct and communicate 
meaning and generate 
intended interpretations and 
responses 
 
Respond through discursive 
writing to show knowledge 
and understanding of media 
issues 
 
Apply specialist subject-
specific terminology 
appropriately. 
 
Apply knowledge and 

As the content for C1 was 
covered in Year 10, it is vital to 
build in time to return to this 
prior to the exams.  
 
It is the department’s intention to 
ensure homework throughout 
Year 11 is focussed on C1 content 
and skills in order to ensure 
students are fully prepared for 
the exam. This will be via 
showmyhomework quizzes that 
will enable teachers to track 
students’ progress.  
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understanding of media 
language and representation 
to a media production 

 
 
 
 
 
 
 
 
 
 
 
 
 


